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The aim of this study is to identify the factors that influence financial 
behavior related to the use of the e-wallet service Gopay among 
Generation Z in the DKI Jakarta region, with the intention to use 
serving as a mediating variable. This research employs a quantitative 
methodology, utilizing a sample of 200 Gopay users. Data was 
collected through a questionnaire, and purposive sampling techniques 
were applied. Data analysis was conducted using the Partial Least 
Squares – Structural Equation Modeling (PLS-SEM) method. The 
findings reveal that perceived ease of use does not impact financial 
behavior. Conversely, perceived security and perceived usefulness 
significantly and positively influence financial behavior. The intention 
to use has a positive and significant effect on financial behavior. 
Perceived ease of use does not influence the intention to use, 
whereas perceived security and perceived usefulness significantly 
and positively affect the intention to use. The intention to use does not 
mediate the relationship between perceived ease of use and 
perceived usefulness with financial behavior. However, it does 
mediate the relationship between perceived security and financial 
behavior. 
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1. INTRODUCTION 
According to Indriyani & Sartika (2022), the shift to cashless payments has accelerated due to rapid 
changes in customer perceptions and behavior during the pandemic. This shift encompasses a range 
of services, including transportation, food and beverages, and clothing, all of which have transitioned 
to digital platforms due to advancements in technology and information. Rudyanta (2020) indicates 
that this reflects a change in payment methods from past to present, driven by evolving times and 
the desire of technology users for greater convenience through technological advancements. Astuti 
& Faujiah (2023) suggest that the ease brought by promotions, practicality, and convenience has led 
to the widespread adoption of digital wallets, particularly among Generation Z and other generations 
who are increasingly participating in digital transactions. According to the Katadata Insight Center 
(2021) financial behavior among Generation Z in Indonesia has been declining. This indicates that 
Generation Z is less likely to allocate savings specifically and tends to save only leftover money. 
56.6% of them rarely or never allocate funds for savings from the outset, and they prioritize 
purchasing necessary items over allocating funds for fixed or mandatory expenses. 

According to databoks (2021), Generation Z comprises 74.93 million users born between 
1997 and 2012. In comparison, the Millennial generation has 69.38 million users, born between 1981 
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and 1996. Generation X has 58.65 million users, born between 1965 and 1980, while the Baby 
Boomer generation consists of 5.03 million users, born between 1946 and 1964. Manurung (2023) 
explains that e-wallets feature stored-value or prepaid functionality, wherein a certain amount of 
money is stored in an electronic medium. The stored value decreases automatically as consumers 
use the e-wallet for payments, and the balance can be topped up through various available channels. 
This process is part of financial behavior. 

According to Puspita & Isnalita (2019) financial behavior is defined as personal actions 
related to financial management. To develop good financial behavior, individuals must have a solid 
understanding of financial concepts, which can encourage them to make beneficial financial 
decisions for the future. Nababan & Sadalia (2012)describe financial behavior as involving activities 
such as budgeting, saving, controlling expenses, and paying obligations on time. Azizah (2020) adds 
that once individuals understand the fundamentals of financial management, they will recognize that 
everything should start with critical thinking, leading to intelligent and responsible financial behavior. 

According to Ekawarna (2023) behavioral intention refers to the extent of effort an individual 
is willing to exert to engage in a particular behavior, with a higher commitment and tendency to use 
Gopay. Yudantara (2014) explains that intention is the individual's desire to either perform or refrain 
from a behavior, making it a direct factor influencing individual behavior. Sulistiani (2012) notes that 
intention is closely related to motivation, which is the conscious or unconscious drive within an 
individual to undertake an action with the desired goal in mind. A strong intention will foster 
motivation, leading to positive behavior. 

According to Andryanto (2016), the attributes of ease of use pertain to technology that is 
accessible, easily comprehensible, and simple to operate. Muhammad Alfaris (2023) asserts that 
utilizing Gopay should not necessitate additional effort or pose difficulties. Febriayani (2018) 
describes perceived ease of use as the conviction that employing technology will streamline tasks 
and resolve issues. R. A. Pratama (2021) further observes that individuals who use Gopay are likely 
to believe that this technology improves their performance. Mario et al (2023) highlight that Gopay is 
highly user-friendly due to its use of Indonesian language and easily recognizable symbols, enabling 
users to make payments anytime and anywhere without needing external help. Soleha et al (2023) 
additionally point out that Generation Z would be disinclined to use the Gopay application if it were 
not user-friendly. 

According to Aprilia (2018) perceived security reflects how safe users believe Gopay to be. 
Alfaris (2023) describes security as encompassing aspects such as confidentiality and security 
threats that can impact individuals' views on general banking activities. Tanra et al (2022) report that 
Gopay is currently highly trusted and considered secure by customers, due to its enhanced security 
features, such as One-Time Password (OTP) codes and Personal Identification Numbers (PINs), 
which protect personal data within the Gojek application. Sukmawati & Kowanda (2022) highlight 
that security is crucial for protecting Gopay users' privacy and shielding the application from criminal 
threats, thereby making users more willing to share personal data and use Gopay with a sense of 
security, as expected. Rosdiana (2022) notes that a sense of security regarding the installed system 
is a key factor in determining Gopay users. Dari et al (2023) add that Gopay has collaborated with 
security authorities, as evidenced by the new Gopay Pinjam feature. This feature ensures that every 
online loan application meets the Financial Services Authority (OJK) requirements, with Gopay 
having published a specific article on its collaboration with PT. Kredit Pintar Indonesia, which is 
authorized and directly supervised by OJK. 

According to Cahyo (2014) perceived usefulness refers to the capability of being used for 
beneficial purposes. Muhammad (2023) defines this perception as the likelihood that individuals will 
use an application to enhance their work performance. Wibowo et al (2015) note that improved 
performance can yield both physical and non-physical benefits, such as achieving faster and more 
satisfying results compared to not using Gopay. Alfaris (2023) concludes that if individuals believe 
that a task does not offer any benefit, they are unlikely to use Gopay; conversely, if they believe that 
using Gopay will help complete a task, they are more likely to use it. Febriayani (2018) adds that 
customers will consider the benefits offered by mobile payment technologies when making online 
transactions, and this perception will encourage them to use the service. 

Several findings indicate inconsistencies in research concerning the use of Gopay’s features. 
A group of studies suggests that perceptions regarding the ease of use, security, and utility of 
Gopay's features can enhance users' desire and actions to utilize the available transaction services 
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within the system, as noted by Putri & Hascaryan (2022), Aprilia (2018), Febriayani (2018). However, 
there is a research gap where other studies have found that perceptions of ease of use, security, 
and utility do not affect users' behavior or actions in managing their finances with Gopay, according 
to Cindriyani (2023), Wicaksono (2023), Silvia (2014). 

According to Permana & Dewi (2020) Gojek, founded by Nadiem Makarim in 2010 and 
expanding in Indonesia from 2015, has introduced innovations in services that facilitate public 
participation in various activities. Huwaydi (2018) notes that Gojek has incorporated a feature into its 
app called Gopay, an electronic payment method integrated within the Gojek app, designed to 
streamline transactions for users, drivers, and the company itself. Situngkir et al (2020) highlight that 
Gojek, as an online transportation company, has experienced rapid growth and serves as a payment 
tool for the services it provides. Maharani (2023) explains that users can save time by using Gopay 
for various transactions, including e-commerce shopping, healthcare services, donations, 
investments, subscriptions to applications such as YouTube Premium, Viu, Spotify, Netflix, as well 
as purchasing diamonds for streaming, and paying electricity and school bills. 

Source: Progres Kepahiang (2023)   
Figure 1 According to the 2023 E-Wallet Industry Outlook Report by Insight Asia, Gopay is 

identified as the most widely used platform 
Based on Figure 1 Gopay holds the top position with 71% of users. The second position is 

occupied by Ovo with 70% of users. Dana ranks third with 61% of users, followed by Shopeepay with 
60% of users. The fourth position is taken by LinkAja, with 27% of users. Each competing application, 
such as Gopay, Dana, Ovo, Shopeepay, and LinkAja, has its own advantages, including top-up 
locations, maximum balance limits, payment methods, and payment services (Kumala & Mutia, 
2020). According to Anifa et al (2020) digital wallets are still relatively uncommon among current 
cash users. Gojek promotes its digital wallet, Gopay, by offering prospective users free balances or 
significant discounts when paying with Gopay. The initial appeal of discounts and convenience 
offered encourages users to adopt and continue using Gopay. Lishobrina et al (2023) note that 
Gopay, introduced through the Gojek app, has become one of the most popular e-wallets since 2019 
and is used for payments across various Gojek services, including Go-food, Go-ride, Go-car, and 
others. Tarigan et al (2023) point out that to use Gopay as a payment method within the Gojek app, 
users must first download the Gojek application. This can be inconvenient due to the app's large 
storage requirements, which may hinder users from making transactions with Gopay if device 
maintenance is needed. 
 
2. METHOD 
The research method utilized in this study is quantitative, with the aim of testing established 
hypotheses for further examination. Sugiyono (2019) defines explanatory research as a method 
intended to describe the status of the variables under investigation and the impact of one variable on 
another. This research aims to assess the effect of the independent variables—perceived ease of 
use (X1), perceived security (X2), and perceived usefulness (X3)—through the mediating variable, 
intention to use (Z), on the dependent variable, financial behavior (Y). 
 
Population dan Sample 
According to Sugiyono (2023) the population refers to the generalization area in research, 
encompassing the objects or subjects from which conclusions can be drawn. In this study, the 
population comprises Gopay users from Generation Z residing in the DKI Jakarta area. The sample 

size determination for this research utilizes the Hair formula. Hair et al (2014) recommend this formula due to 

the uncertainty regarding the exact size of the population, suggesting a minimum sample size of 5-10 times the 
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number of indicator variables. In this study, there are 15 indicators. Thus, multiplying 15 by 10 meets the 

minimum sample size criterion, resulting in a sample size of 150. However, according to Dimas H & Ginanjar 

R (2022) it is preferable for the sample size to be 100 or larger. Consequently, the study used a sample of 200 

respondents, which satisfies the minimum requirement for Structural Equation Modeling (SEM) analysis. 
 
3. RESULT AND DISCUSSION 
Validity Testing 
Convergent Validity 
Convergent validity is evaluated to ascertain whether a set of indicators effectively represents a latent 
variable. It is deemed valid if the outer loading factor for each indicator is sufficiently high. The criteria 
for establishing convergent validity are considered met when factor loading values range between 
0.5 and 0.6, which is deemed acceptable. As noted by Ghozali & Latan (2017), convergent validity 
is achieved when each variable exhibits an Average Variance Extracted (AVE) value exceeding 0.5. 
 
Discriminan Validity 
Discriminant validity is employed to confirm that each latent variable is distinct and does not overlap 
with other latent variables, especially concerning the meaning of the indicators. To assess 
discriminant validity, cross-loading analysis is performed. A construct is deemed valid if the square 
root of the Average Variance Extracted (AVE) for each construct is greater than the correlation 
between that construct and other latent variables. This traditional method of evaluating discriminant 
validity involves comparing the square root of the AVE for each construct with the correlations among 
other constructs within the model (Wong et al, 2012). According to Wong K.K (2013), the 
recommended AVE value should exceed 0.5, indicating that at least 50% of the variance in the 
indicators can be explained. 

Table 1 Outer Loading 
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Source: (Primary Data Processed, 2024) 
The results of the measurement model for the ease-of-use perception variable demonstrate that all 
indicators collectively and effectively constitute the construct of this variable. This conclusion is 
corroborated by the composite reliability score, which exceeds > 0.7, signifying that the variable is 
reliable. As a minimum criterion, all statement items exhibit factor loadings between 0.5 and 0.6 and 
p-values below 0.05, indicating their validity. Items with factor loadings of 0.4 or lower and p-values 
greater than 0.05 will be excluded from this research. 

Based on the table above, it is evident that the square root of the Average Variance Extracted 
(AVE) for each construct exceeds its correlations with other variables. This is demonstrated by the 
square root of the AVE for each construct being greater than the correlations between the constructs 
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within the model. Consequently, it can be concluded that the model demonstrates strong discriminant 
validity (Wong et al, 2012). 

Table 2 Discriminant Analysis Results 

Source: (Primary Data Processed, 2024) 
Based on the table above, it is observed that the square root of the Average Variance Extracted 
(AVE) for each construct surpasses the correlations with other variables. This suggests that the 
square root of the AVE for each construct is greater than the correlation values between constructs 
within the model. As a result, the model is considered to demonstrate strong discriminant validity 
(Wong et al, 2012). 
 
Evaluation Structural Model (Inner Model) 
The evaluation of the structural model seeks to identify the presence of effects between constructs 
and to assess the R² values. As outlined in Table 3, this evaluation employs specific metrics and 
follows the established criteria. 
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Table 3 Evaluation of the Structural Model

 
Source: (Primary Data Processed, 2024) 

The results of the structural model test, conducted using Warp-PLS 7.0, illustrate the 
pattern of relationships between variables, as depicted in the accompanying figure. 

Source: (Primary Data Processed, 2024) 
Figure 2 Path Diagram of the Research Variables 

 
The Effect of Ease of Use Perceived on Financial Behavior 
Based on the research findings, the effect of ease-of-use perception on financial behavior is 
represented by a positive coefficient value of 0.034, which is indeed greater than zero. However, the 
p-value associated with this effect is 0.315, exceeding the significance threshold of 0.05. Therefore, 
Hypothesis 1, which posits that ease-of-use perception does not affect financial behavior, is rejected. 
This result indicates that there is no significant impact of ease-of-use perception on financial 
behavior. Consequently, ease-of-use perception does not appear to influence the enhancement of 
financial behavior in Gopay from the perspective of potential consumers. 

The findings of this study diverge from those of Munawar, A et al (2023), Rahmadhani et al 
(2023), and Alivia (2024), who identified a positive effect of ease-of-use perception on financial 
behavior. Conversely, this study aligns with the research by Nurunnisha et al (2020), Zakiyyah 
(2022), which found that ease-of-use perception does not significantly impact financial behavior. 
These results imply that if individuals perceive a system as difficult to learn, they are likely to 
experience apprehension and may choose to avoid using Gopay's services. Consequently, this 
perception can influence their actions and behaviors regarding the use of Gopay's financial services. 
 
The Effect of Security Perceived on Financial Behavior  
The analysis of the path coefficients indicates a significant effect of the Security Perception variable 
on the Usage Intention variable. This is evidenced by a p-value of 0.001, which is less than the 0.005 
threshold, suggesting a significant relationship between the two variables. The obtained coefficient 
value of 0.237, which is greater than 0, demonstrates a positive relationship between the two 
variables at a low level. Consequently, Hypothesis 6, which posits that Security Perception has a 
positive and significant effect on Usage Intention, is supported. This result implies that the security 
features of Gopay are likely to enhance prospective consumers' intention to use the service. 
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This finding is consistent with the research conducted by Siagian et al. (2022), Sari et al. (2020), and 
Sudono et al. (2020), which all indicate a positive influence of Security Perception on Usage Intention. 
However, this result contrasts with studies by Hikmah & Unggul (2023) and Aprilia & Amalia (2022), 
which found no significant effect of Security Perception on Usage Intention. 

This result indicates that Security Perception reflects the degree of confidence an individual 
has in the technology used to transmit sensitive personal information and financial transaction data 
securely. Consumers are more inclined to intend to use a new payment method if they believe that 
mobile payments are secure and offer positive added value. The maintenance of a strong Security 
Perception enhances consumers' intention to use the Gopay application. 
 
The Effect of Perceived Usefulness on Financial Behavior 
The path coefficient analysis demonstrates a significant effect of perceived usefulness on financial 
behavior. This is evidenced by a p-value of 0.001, which is below the significance threshold of 0.05, 
confirming a significant relationship between the two variables. The coefficient value of 0.258, while 
positive, indicates a relationship with a relatively low effect size. Consequently, Hypothesis 3, which 
posits that perceived usefulness positively and significantly affects financial behavior, is supported. 
This finding suggests that the perceived benefits of features contribute to enhanced financial 
behavior. 

The findings of this study align with research by  Akbar & Mar’aini (2020), Aryanto & Farida 
(2021), dan Kusumastuti & Zahri (2020), which demonstrated that perceived usefulness positively 
affects financial behavior. In contrast, these results diverge from (Silvia, 2014), who found that 
perceived usefulness does not impact financial behavior. These findings suggest that an individual's 
success in using Gopay transactions is influenced by their perception of the system's benefits. 
Therefore, the perceived usefulness of the system contributes to the belief that the Gopay application 
is advantageous and effective for managing one's finances. 
 
The Influence of Intention to Use on Financial Behavior 
The results of the path coefficient analysis indicate a significant effect of the Intent to Use variable 
on Financial Behavior. This is evidenced by a p-value of 0.001, which signifies a significant 
relationship between the two variables. The obtained coefficient value is 0.386, which is greater than 
0, indicating a positive relationship between the two variables, albeit of a low magnitude. 
Consequently, Hypothesis 4, which posits that Intent to Use has a positive and significant impact on 
Financial Behavior, can be accepted. From these results, it can be concluded that a strong motivation 
to utilize features will enhance financial behavior. 

Consistent with the research conducted by Chen et al. (2023), Purwidianti et al. (2019), and 
Widiastuti et al. (2023), it was found that Intent to Use has a positive effect on Financial Behavior. 
However, the findings are not in alignment with the studies by Irdiana et al. (2023) and Saputra & 
Dahmiri (2022), which found that Intent to Use does not influence Financial Behavior. 

These results indicate that the intention to use a service provided by Gopay reflects an 
individual’s desire to utilize the service, manage their finances, and plan for their financial future. 
When users demonstrate a strong intention to use the financial services, they are more motivated to 
turn their plans and ideas into reality. Consequently, a higher intention to use Gopay correlates with 
an increased likelihood of taking action. 
 
The Effect of Perceived Ease of Use on Intention to Use 
Based on the research findings, the effect of perceived ease of use on the intention to use is 
represented by a positive coefficient value of 0.048, which is greater than 0.005. Therefore, 
Hypothesis 5, which posits that perceived ease of use does not affect intention to use, is rejected. 
This result indicates that there is no significant effect of perceived ease of use on the intention to 
use. Consequently, perceived ease of use does not influence the intention to use Gopay features 
from the perspective of potential consumers. 

These results are inconsistent with research by Nursiah (2017), and Setyawati (2020), which 
found that perceived ease of use does impact the intention to use. Conversely, the findings align with 
Ahmad & Pambudi (2013), Sari et al (2023), who reported that perceived ease of use does not 
significantly affect the intention to use. These results suggest that the use of Gopay services is 
perceived as requiring minimal effort. This implies that while ease of use might generally facilitate 
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user adoption, it does not significantly influence the intention to use Gopay features among potential 
consumers. 
 
The Effect of Perceived Security on Intention to Use  
The path coefficient analysis reveals a significant effect of perceived security on the intention to use. 
This is indicated by a p-value of 0.001, which is below the 0.05 threshold, confirming a significant 
relationship between the two variables. The coefficient value of 0.237, while positive, denotes a 
relationship with a relatively low effect size. Consequently, Hypothesis 6, which asserts that 
perceived security has a positive and significant effect on the intention to use, is supported. This 
finding suggests that the security features of Gopay positively influence potential consumers' 
intention to use the service. 

These results are consistent with research by Siagian et al (2022), Sari et al (2020), and 
Sudono et al (2020), which found that perceived security positively influences the intention to use. 
Conversely, the findings contrast with those of Hikmah & Unggul (2023), and Aprilia & Amalia (2022), 
who reported that perceived security does not affect the intention to use. These results suggest that 
perceived security reflects an individual’s confidence in the technology’s ability to securely handle 
sensitive personal data and financial transactions. Consumers are more likely to intend to use a new 
payment method if they believe that mobile payments are secure and provide added value. 
Therefore, a strong perception of security enhances consumers' intention to use the Gopay 
application. 
 
The Effect of Perceived Usefulness on Intention to Use 
The path coefficient analysis demonstrates a significant effect of perceived usefulness on the 
intention to use. This is evidenced by a p-value of 0.001, which is below the 0.05 threshold, 
confirming a significant relationship between the two variables. The coefficient value of 0.258, while 
positive, indicates a relationship with a relatively low effect size. Consequently, Hypothesis 7, which 
asserts that perceived usefulness positively and significantly affects the intention to use, is 
supported. This finding suggests that the benefits associated with Gopay’s features enhance the 
intention to use among potential consumers. 

These results align with research by Wardhana (2019), and Sulmi et al (2021), which found 
that perceived usefulness has a positive and significant effect on the intention to use. In contrast, 
Rudi Lahagu et al (2020) found that perceived usefulness does not impact the intention to use. These 
findings suggest that the perceived usefulness of technology, in terms of achieving desired 
outcomes—whether material or non-material—can influence customers' willingness to use the 
service. 
 
Intention to use mediating perceptions of ease on financial behavior     
The results of the path coefficient analysis indicate that the influence of intention to use as a mediator 
in the relationship between the perception of ease and financial behavior yields a positive coefficient 
value of 0.019, which is greater than 0. However, the p-value is 0.355, exceeding the 0.05 threshold. 
This suggests that intention to use does not effectively mediate the relationship between the 
perception of ease and financial behavior. 

The findings of this study differ from the research conducted by Wibisono (2012), 
Prabawalingga & Yadnyana (2016), which found that intention to use mediates the effect of 
perception of ease on financial behavior. Conversely, the studies by Setiawan et al (2020), and 
Zakiyyah (2022) support these findings, indicating that intention to use does not mediate the effect 
of perception of ease on financial behavior. These results suggest that the hypothesis stating that 
intention to use does not mediate the relationship between perception of ease and financial behavior 
is supported. This implies that there is insufficient motivation to use the system’s services, leading to 
a weak perception of ease regarding features such as Gopay, which in turn negatively affects 
financial behavior and actions. 

Intention to use mediates the perception of security on financial behavior 
Based on the path coefficient analysis, the effect of intention to use as a mediator in the relationship 
between the perception of security and financial behavior is represented by a coefficient value of 
0.190, which is greater than 0, and a p-value of 0.001, which is below the 0.05 threshold. This 
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suggests partial mediation, where intention to use significantly mediates the relationship between the 
perception of security (independent variable) and financial behavior (dependent variable). According 
to the mediation framework proposed by Baron dan Kenny (1986), full mediation occurs when the 
mediator variable's effect on the dependent variable is significant while the independent variable's 
effect on the mediator is not significant. Conversely, if the mediator effect is also significant, this 
indicates partial mediation. Therefore, Hypothesis 9, which posits that intention to use mediates the 
effect of perception of security on financial behavior, is supported. 

Intention to use mediates the perception of ease on financial behavior. These results indicate 
that the hypothesis suggesting that intention to use mediates the perception of security on financial 
behavior is accepted overall. This underscores the importance of strong intention or motivation in 
shaping a system, as it can significantly influence individuals' actions and behavior in managing their 
finances through Gopay. A thorough understanding of financial matters can help prevent poor 
financial behavior. Thus, it can be concluded that intention to use mediates the perception of security 
on financial behavior within Gopay, given that perception of security plays a crucial role in influencing 
Gopay users' financial behavior through its effect on their intention to use the platform. 
 
Intention to use mediates the perception of usefulness on financial behavior 

The path coefficient analysis reveals that intention to use, as a mediator in the relationship 
between perception of usefulness and financial behavior, has a positive coefficient value of 0.121, 
which is greater than 0. However, the p-value of 0.007, although below the 0.05 threshold, suggests 
that the mediation effect is not as pronounced as expected. This indicates that intention to use does 
not effectively mediate the relationship between perception of usefulness and financial behavior. 

The findings of this study are inconsistent with research by A. R. Pratama (2018), and 
Fernanda et al (2022), which found that intention to use mediates the effect of perception of 
usefulness on financial behavior. In contrast, Silvia (2014), and Afandi et al (2021) found that 
intention to use does not mediate the effect of perception of usefulness on financial behavior. These 
results suggest that the hypothesis stating that intention to use does not mediate the relationship 
between perception of usefulness and financial behavior is supported. This implies that insufficient 
support for using Gopay's services may obscure the perceived utility of its features, which in turn 
affects usage and financial management behavior within Gopay. 
 
4. CONCLUTION 
Perception of Ease and Financial Behavior: The perception of ease does not influence financial 
behavior related to Gopay among Generation Z in DKI Jakarta. Perception of Security and Financial 
Behavior: The perception of security has a positive and significant impact on financial behavior 
related to Gopay among Generation Z in DKI Jakarta. Perception of Usefulness and Financial 
Behavior: The perception of usefulness has a positive and significant impact on financial behavior 
related to Gopay among Generation Z in DKI Jakarta. Intention to Use and Financial Behavior: 
Intention to use has a positive and significant impact on financial behavior related to Gopay among 
Generation Z in DKI Jakarta. Perception of Ease and Intention to Use: The perception of ease does 
not influence the intention to use Gopay among Generation Z in DKI Jakarta. Perception of Security 
and Intention to Use: The perception of security has a positive and significant impact on the intention 
to use Gopay among Generation Z in DKI Jakarta. Perception of Usefulness and Intention to Use: 
The perception of usefulness has a positive and significant impact on the intention to use Gopay 
among Generation Z in DKI Jakarta. Intention to Use as a Mediator for Perception of Ease and 
Financial Behavior: Intention to use does not mediate the relationship between the perception of 
ease and financial behavior related to Gopay among Generation Z in DKI Jakarta. Intention to Use 
as a Mediator for Perception of Security and Financial Behavior: Intention to use mediates the 
relationship between the perception of security and financial behavior related to Gopay among 
Generation Z in DKI Jakarta. Intention to Use as a Mediator for Perception of Usefulness and 
Financial Behavior: Intention to use does not mediate the relationship between the perception of 
usefulness and financial behavior related to Gopay among Generation Z in DKI Jakarta. 
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