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1. INTRODUCTION

Science is an inexhaustible resource to be unearthed and utilized for the well-being of mankind.
Learning is one of the activities that can be done to gain knowledge. In addition, experience in various
things can also help and improve the ability of the learning process. Intellectual capital is the result
of the learning process that we do and it is invisible or intangible. Although invisible, intellectual
capital is the most valuable wealth of an individual. An increasingly dynamic and competitive
business environment requires reliable intellectual capital ownership.

In Accounting, there is a debate about the concept of Intellectual Capital which is possible
because of the unclear difference between the concepts of Intellectual Capital and Intangible Asset
(intangible assets). There are several opinions about these two things conveyed by several
researchers: Widyaningdyah (2014) said that lintellectual Capital is a metaphor for Intangible Assets.
Bukh (2003) said that Intellectual Capital and Intangible Assets are two things that are the same and
can replace each other. there is also an opinion from Boekestein (2006) who states that Intellectual
Capital is part of intangible assets. Then by Mulyani (2016) revealed that Intangible assets in this
case are knowledge whose one of the measuring tools is intellectual capital or Intellectual Capital.
The meaning of Intellectual Capital (IC) has been developed with various meanings such as Brooking
(1996) which interprets Intellectual Capital as a combination of intangible assets owned by
organizations or companies to improve company functions, namely in this case the value of high
assets. Bontis (2001) defines Intelectual Capital as an estimate of the value of knowledge that aims
to obtain real value, and the true value intended is knowledge resources both in the form of human
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resources, processes, and technology used in the value creation of a company. Williams (2001 in
Ulum, 2009) also defines Intellectual Capital as the enhanced value of a company attributed to
assets, generally intangible, resulting from the organizational functions of the company, information
technology processes and networks, the competence and efficiency of its employees and its
relationship with its customers. Intellectual Capital assets are developed from a. creation of new
knowledge and innovation, b. application of current knowledge to current problems to improve
employees and customers, c. packaging, processing and Knowledge transmission, as well as d. the
acquisition of current knowledge created through research and learning.

Using Intellectual Capital efficiently, finding innovative solutions to reduce the consumption of
company resources are two directions that can be taken to implement intensive management of
Intellectual Capital companies through changes in organizational structure, culture and processes
(Wang & Chang, 2005 in Gogan, 2016).

From the various definitions of Intellectual Capital that have been explained above, it can be
concluded that Intellectual Capital is an asset that leads to human knowledge both tacit (ideas in
human thinking) and explicit (which are contained / the result of human ideas and become company
assets). Thus, Intellectual Capital is part of Intangible Assets because Intellectual Capital is a
knowledge asset owned by humans which can be concluded to be non-monetary assets and has no
physical form. Intellectual Capital identification found several opinions about the components or
categories of Intellectual Capital, one of which is Sawarjuwono (in Mahardika, 2014) which states
that Intellectual Capital consists of three main elements, namely: (1) Human Capital, (2) Structural
Capital or Organizational Capital, (3) Relational Capital or Customer Capital. The components of
Intellectual Capital according to Andriessen (2005 in Ulum 2009) stated that Intellectual Capital
consists of three components, namely Human Capital, Structural Capital, and Customer Capital with
each criterion.

Today's business problem is facing competitors that continue to emerge, the emergence of
competitors makes companies have to increase their competitiveness in order to continue to survive.
The competition in the batik market is getting tighter, although batik in each region has its own
comparative and competitive advantages. No less important in the home industry of batik craftsmen
is to be able to understand the existence of Intellectual Capital in the company. In batik craftsmen,
Intellectual Capital is important in their operational activities, because batik craftsmen have
enormous Intellectual Capital potential which can be seen from the knowledge, creativity, skills, ideas
and innovations contained in batik craftsmen. Some researchers also argue that knowledge helps
companies increase sales of their products and services, create new innovations and can carry out
company operational activities optimally and efficiently (WTC of London, 1998). However, many batik
artisans do not understand, manage, or measure their knowledge and value creation processes
(Roos and Roos, 1997; Petty and Guthrie, 2000). In this case, it clearly requires Intellectual Capital
in its management. The company also does not know the existence of its Intellectual Capital even
though it unconsciously already has it and has used it. Therefore, it is necessary to identify the key
components of Intellectual Capital consisting of Human Capital, Relational Capital, and Structural
Capital. By knowing this, the company will be able to more easily manage and optimize the
Intellectual Capital component of the company which in turn can increase the competitiveness and
performance of the company. Therefore, it is very important to conduct research on assessing the
Intellectual Capital that exists in Madura batik craftsmen.

In assessing Intellectual Capital in Madurese batik craftsmen in this study using the key
components of Intellectual Capital which consists of three components, nhamely Human Capital,
Structural Capital and Relational Capital which are key components in the assessment and
measurement of Intellectual Capital.

Research was carried out on the home industry “Batik Peri Kecil Madura” because this is
located in Bangkalan District is one of the drivers in the field of batik home industry in Madura which
has started its business since 2002. Batik Peri Kecil is a home industry that makes and markets its
own products which are supported by a sales system in the form of offline can go directly to the store
or purchase directly at the batik exhibition at the Batik Peri Kecil booth or online through the website
and social networks owned by Batik Peri Kecil. Apart from being a home industry that makes and
markets its own products, there are also batik learning service activities for people who want to know
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and learn typical batik making Madura. Batik Peri Kecil is a pioneer of batik business which also
provides batik learning training services that make it easier for people who want to know and learn
the making of Madura Batik so that with this Batik Peri Kecil Madura has participated in developing
regional culture. With the huge potential of intangible assets owned by batik craftsmen in Madura
Small Peri Batik, researchers want to test and assess how the application of Intellectual Capital in
Batik Peri Kecil craftsmen and how much Batik Peri Kecil can use and utilize the potential of
Intellectual Capital which is owned to be able to optimize the operational activities of Batik Peri Kecil.
In addition, this study is also intended to find out how is the nature of Intellectual Capital in batik
craftsmen in Batik Peri Kecil By conducting interviews related to Intellectual Capital in its operational
activities so that it can assess how the application of Intellectual Capita | and the size of Intellectual
Capital are managed and utilized as well as how the nature of Intellectual Capital in batik craftsmen
in Batik Peri Kecil Madura. How to assess Intellectual Capital on Madurese batik craftsmen?

Intellectual Capital assessment is very important because the assessment will be able to find
out how the potential of Intellectual Capital in the company. By knowing the potential of Intellectual
Capital, the company can easily organize and map every potential included in the company's
intangible assets. In assessing Intellectual Capital, a number of studies have been conducted to
investigate the methods of valuation and measurement of Intellectual Capital which resulted in
methods that are considered as methods for assessing and measuring Intellectual Capital.

Intellectual Capital valuation and measurement methods can be grouped into two categories
(Tan et al., 2007), namely methods that do not use monetary measurements and methods that use
monetary measures. Valuation methods that use monetary measures include not only methods that
try to estimate the value of money from intellectual capital, but also derivative measures of the value
of money using financial ratios. In the assessment method that does not use monetary
measurements, the method used to assess the company's Intellectual Capital is carried out directly,
it can be by observing and observing every activity that has the potential of Intellectual Capital used
and empowered in the company.

2. RESEARCH METHOD

This type of research is qualitative (Cresswell et al. 2007). According to Moelong (2016),
explaining that research in qualitative type that researchers will play an active role when collecting
data and researchers will not be outside the object of research, but will be part of the object. Basically,
qualitative type research is research that is able to make researchers position themselves to make
a picture of the object of research, analyze words, capture the gestures and facial expressions of
informants and conduct studies on real situations in accordance with what happens to the object of
research. This research is also intended to gain insight into something new, little known, and can
provide complex details about phenomena that are difficult for quantitative methods to uncover
(Strauss and Corbin, 2003). This research reveals the assessment of Intellectual Capital by
identifying the components of Intellectual Capital in batik craftsmen.

This study describes the assessment of Intellectual Capital in Madurese batik craftsmen,
namely in Batik Peri Kecil Madura where researchers want to know how the assessment of
Intellectual Capital in Madura batik craftsmen. Therefore, the descriptive qualitative approach is
considered very suitable as an analytical method in this study because this research is related to the
analysis of management and utilization and the data obtained in the form of words, images and not
numbers so that researchers get accurate, factual, and systematic results.

2.1 Research Location

The location of this research is in Batik Peri Kecil Madura which is located in Burneh,
Bangkalan- Madura.

2.2 Research Focus

The focus of this research is to identify the key components of Intellectual Capital, namely
Human Capital, Structural Capital and Relational Capital owned by batik craftsmen in carrying out
their operational activities. By identifying the components of Intellectual Capital which is intended to
be able to find out the amount of Intellectual Capital that is known and used and developed benefits
by Peri Kecil Madura batik craftsmen. In addition, knowing the size of Intellectual Capital is also to
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be able to know the Nature of Intellectual Capital that exists and is applied to the Batik craftsmen of
Peri Kecil Madura which is useful in carrying out business operational activities so as to improve
overall business performance.
2.3 Data Collection Techniques

Sugiyono (2010: 317) said that interviews are used as a data collection technique if
researchers want to conduct preliminary studies. To find problems that must be researched, but also
if researchers want to know more in-depth respondents.” There are several types of interviews,
namely: Stuctured interview, Semistructured interview, Unstructured Interviews. Sugiyono (2010:
329), Documentation is a record according to past events". a document is written material related to
a particular event or activity. Documents used in this study are information stored or documented
such as documents, soft file data, authentic data, photos and other archives related to the activities
of Madurese batik craftsmen in their operational activities. In addition, Literature studies are data
collection techniques carried out by studying reference books, theses, journals and other media
related to the problem under study. Data Sources are Primary data and Secondary data.
2.4 Research Informants

In this study, researchers took several informants in Batik Peri Kecil Madura consisting of
business owners, and employees of Madura batik craftsmen.

3. RESULTS AND DISCUSSIONS

Madura Island, which has 4 regencies, in terms of written batik has its own distinctive motifs,
the most motifs are owned by Bangkalan Regency and Pamekasan Regency while the few have
regional motifs, namely Sampang Regency and Sumenep Regency. In recognizing and
distinguishing the characteristics and characters of written batik in each region, there are three
distinguishing characters in each center that need to be understood. The first batik has distinctive
character characteristics in color, stroke character and fill character. This is also what distinguishes
Madura batik from Javanese batik, so not only from the motif but how to scratch the canting, the
shape of the line arch, how to turn the direction of the cantingan is the character of each batik, but
simply different from each region it can be seen from the motif. In Batik Peri Kecil, the first feature is
batik with natural dyes and the second is batik with pastel colors, for example with Sekar Jagat batik
motifs. Batik Peri Kecil by Mrs. Yayuk continues to innovate on her written batik and always follows
the development and market interest such as updates made by Mrs. Yayuk on one of the dominant
Madurese batik motifs using classic colors and then changed by her using contemporary soft colors.
In addition, Peri Kecil Batik also has a collection of old classic motifs that are still in accordance with
the standards and have not been made.

The information obtained from this study is the result of interviews with informants.
Researchers ask informants questions to get answers from informants. Questions in interviews
asked to informants are interview guidelines that researchers have compiled in advance. The results
of the interview can be used as information data which the author then presents in the form of
excerpts from the interview. Excerpts from this interview explain various informants' answers about
how intellectual capital exists in Batik Peri Kecil Madura.

3.1 Intellectual Capital

Intellectual Capital as described above is a combination of intangible assets owned by a
company. Many companies, especially in the form of home industry and small and medium
enterprises, still focus on tangible assets owned by the company such as company cash, company
capital, vehicles, land, buildings and so on. A company cannot be separated from the existence of
tangible assets and intangible assets it has, but there are still many small companies that only focus
on earning profits which are tangible assets often cause less than optimal operational performance
of the company which ultimately leads to less than optimal company profits. Intangible assets often
receive less attention because they are different from tangible assets, if the company can balance
attention to intangible assets and tangible assets owned by the company then the company's goals
will be more achievable, because intangible assets are a type of asset that can carry out the
company's operational activities for the company to be able to obtain tangible assets. : understanding
intellectual capital, the more appropriate answer is that the owner of Peri Kecil batik and batik
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craftsmanl who is also the owner of Peri Kecil batik then for craftsmen2 and craftsmen3 still do not
fully understand intellectual capital. In this case, the understanding of intellectual capital conveyed
by Peri Kecil batik craftsmen and owners as parties who carry out business operations and parties
responsible for the production of written batik at Peri Kecil is in accordance with the opinion of
Serenko & Bontis (2013) which states that the term Intellectual capital emphasizes a combination of
intellect and capital to show the importance of knowledge (Serenko and Bontis, 2013).

Question:
How important is Intellectual Capital to Batik Peri Kecil?

Answer:

PB1 "Intellectual capital is very important in running our batik production process, because the
field we pursue is very close to the intangible assets of Peri Kecil."

PB2 "Intellectual capital is important for the batik tulis business so that as craftsmen can always
innovate in making new motifs and creations.”

PB3 "Because batik is the creation of batik artisans, intellectual capital has a role in it."

PU "Intellectual capital is very influential on business continuity, because in business there are
not only tangible assets but also intangible assets that are no less important.”

Conclusion:

Intellectual capital is important for the course of Peri Kecil operational activities, the importance
of managing Intellectual Capital is also stated by Starovic and Marr (2003) who argue that by not
understanding the potential of Intellectual Capital owned by the company can cause adverse
consequences in the company. If individual companies do not understand how value is generated, it
can lead to inefficient resource allocation (Ulum, 2017).

3.2 Big Intellectual Capital on Small Fairy Batik Craftsmen

Intellectual Capital is classified into 3 types, namely Human Capital, Structural Capital and
Relational Capital which are studied on Batik Peri Kecil Madura.

a. Human Capital

Human Capital in Little Elves is divided into four categories based on Dave Ulrich's (1997)
opinion that the role of Human Capital consists of four dimensions namely Strategic Partners,
Administrative Experts, Infrastructure and Change Agents. From the strategic partner dimension,
there are four indicators, namely organizational architecture, organizational audit, method
identification & organizational architecture renovation, initiative in prioritizing. The Administrative
Expert Dimension consists of four indicators, namely staffing, rewarding, training, and assessment.
The infrastructure dimension consists of five indicators of operational processes, commitment,
contribution, loyalty, and human resource capabilities. Finally, the change agent dimension consists
of four indicators: capturing change, capitalizing on change, change initiatives and future human
resource strategies.

Human Capital owned by batik craftsmen and business owners where this research was
conducted is in Peri Kecil Madura batik. Human Capital is one of the important components in a
company, where Human Capital describes human resources in charge of running and managing
business operational activities. Human Capital is considered important and is the main determinant
in business activities.

Human Capital in Batik Peri Kecil is divided into:

1) Craftsmen as Strategic Partners

The role of Peri Kecil batik craftsmen as strategic partners can be seen from the Peri Kecil
batik craftsmen who are seen as partners who work together with the owner in developing capabilities
and efforts to advance which greatly determines the running of batik production activities, writes the
little Peri. The strategic partner here is that Peri Kecil employees as batik craftsmen are recognized
as partners who take part in determining whether or not the production process and business
processes run at Peri Kecil.

From the results of the interview, it can be seen that batik craftsmen also act as business
partners of Little Fairy, judging from craftsmen who can not only do the tasks given but also can
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provide advice on the production process of written batik so that the production produced always
follows market developments. This is reinforced by the owner's statement that Peri Kecil batik
craftsmen are partners in running a written batik production business.

2)  Craftsman as Administrative Expert

In craftsmen as administrative experts here it is interpreted that in business management, batik
craftsmen can also play a role in administrative activities that use forms or records. This process
needs to be done effectively and efficiently, not only that but the services provided must also be in
accordance with business needs.

From the results of interviews by business owners, it is known that Peri Kecil batik craftsmen
have not been able to carry out their duties as Peri Kecil batik business administration experts who
manage records, but for shop services, craftsmen can also manage. This is confirmed by the
statement of batik craftsmen who say that in shop service activities, craftsmen also serve because
craftsmen can tell and explain about the products sold.

3) Craftsmen as Infrastructure

In Craftsmen as Infrastructure, it is seen how batik craftsmen are able to develop strategies
and utilize their human resources or talents. Together with business owners, we can implement
activities that can increase employee commitment and contribution and how to work well for batik
craftsmen for business success.

From the results of the interview, it is known that in the assessment of the written batik
production process and the performance assessment of batik craftsmen, it is still unknown whether
it is effective and efficient because there are no certain indicators to measure. In assessing how
committed and performance craftsmen are, it is enough to see from the way they are serious in
working and the results of their workmanship. Craftsmen still have not applied the technology entirely
in the manufacturing process because it maintains the characteristics of their written batik, this is
reinforced by the opinion of the owner of Peri Kecil who said that to maintain the traditional value and
natural materials that exist in Peri Kecil batik, traditional tools are still used. In the recruitment of batik
craftsmen, Peri Kecil does not look at the level of education because making batik requires talent
and sincerity not just formal education, this is also conveyed by batik craftsmen who confirm the
owner does not see the level of education of craftsmen who are important to learn and honest which
is also conveyed by batik craftsmen and owners of Peri Kecil.

4) Craftsmen as Agents of Change

Craftsmen as agents of change here are defined as craftsmen who bring good changes to the
production of written batik. Based on the results of the interview, it was concluded that what was
conveyed by the informant was not much different from what was conveyed by Sawarjuwono (2003)
who stated that human capital is the lifeblood in intellectual capital because humans are the center
of all knowledge, sources of information and change. This is reinforced by the opinion of
Widyaningdyah (2015) which states that humans are elements of creating knowledge that is
channeled and become an element of building and driving structural capital in adequate companies
so that it can trigger ideas and employee creativity. Bontis et al (2002) also explained that human
capital is a representation of individual knowledge in a company which in this case is employees.

The intellectual center of Batik Peri Kecil Madura lies in humans so that human resource
management becomes one of the practices of Intelectual Capital. Human Resources is one of the
intellectual capital owned by a company whose existence is the key capital to the success or failure
of a business. We know that in running a business, it definitely takes the ability of managers who
have functions as elements of creative idea creators in the company, as elements driving other
resources in the company and also as elements controlling activities in the company.

3.3 Structural Capital

Structural Capital can also be interpreted as organizational capital (Organizational Capital) in
this classification obtained the results of interviews by informants as follows:

PB1 "Regarding organizational capital for batik craftsmen, Peri Kecil also pays attention to the
needs of craftsmen by providing learning facilities to upgrade the knowledge of craftsmen and
facilitate the needs of batik craftsmen regarding the process of making batik with tools and materials
prepared adequately. The division of labor is divided according to each stage in the production
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process and adjusted to the expertise of everyone involved in the production process guided by
instructions from me."

PB2 "The owner of Peri Kecil is very concerned about the needs of the employees, starting
from the beginning of my work who could not make batik, it was taught by Mrs. Yayuk, often included
in training, seminars as well. Then Mrs. Yayuk also gave batik making facilities to take home to study,
such as bringing cloth for experiments, canting of various sizes, dyes and others, so | could also
study again at home so that | could use canting of various sizes stably. When working also tools and
materials must be prepared sufficiently. Mrs. Yayuk and Mr. Mul also accustomed us to always be
friendly to customers, there is also a culture of being punctual if you enter at that time, you must be
at this time, the important thing is also to be honest and willing to learn.

PB3 "During my time as a Batik Peri Kecil craftsman, all the needs | needed in making batik
were always fulfilled, especially | was in charge of the coloring department. Mrs. Yayuk provides batik
dye facilities that | can use as experiments to find out new colors and new color combinations in batik
fabrics. In addition to learning from Mrs. Yayuk herself and participating in seminars as well as
craftsmen, | was also given internet and computer facilities to explore knowledge about batik colors."

PU "As a business owner, for the needs needed by batik craftsmen to support batik production
activities, | always try to be fulfilled because this is a basic thing that must always be there and
enough so that the production process does not become hampered. Also other supporting facilities
such as computers and internet that can also be used by our batik craftsmen to learn and add insight
into written batik. In addition, | make it a habit for Little Peri batik craftsmen to be able to come on
time, want to continue learning and uphold honesty because from these three things alone if they
can be implemented well, other good attitudes will follow the goal so that the working atmosphere
becomes conducive and fun."

From the results of the interview, it can be concluded that the structural capital owned by Peri
Kecil batik has not been managed optimally because the supporting procedures for business
operational activities have not been implemented. Structural Capital in Little Fairy is the work
instruction from the owner, the principles applied and the fulfillment of batik learning facilities. Based
on the experience of batik craftsmen in carrying out batik production activities, Madura has applied
positive values that become principles and culture in Little Fairy, which include honesty, commitment,
being able to work together, a conducive and solid work environment, and having accustomed good
ethics.

3.4 Relational Capital

Relational capital is a harmonious relationship / association network owned by Peri Kecil batik
with customers and other external parties with the following interview results.

PB1 "Batik craftsmen have a large role and contribution because craftsmen determine the
quality of goods. Inbuilding a brand, craftsmen also contribute to the delivery of product knowledge
to customers, not only offering products but also being able to tell the batik sold and convey the
quality of goods as they are, good delivered, bad what is delivered, not exaggerated or reduced so
that it can build trust also in customers."

PB2 "l am a batik craftsman in Peri Kecil who is also in charge of the shop to build relationships
with buyers, the main thing is to maintain the quality of batik made, maintain service so that buyers
come again to buy, once the goods have been to customers we always ask what is lacking from our
service, what is lacking from the goods, we always asked. The important thing is also to
communicate, if before the pandemic customers came to the store to buy, I also told about the batik
motifs that were sold but if now it is still during the pandemic we also still convey and tell the motives
to buyers who buy online via WA. The customer's record is there, sometimes we are given his number
so we will be contacted later”

PB3 "In Peri Kecil, craftsmen can also serve buyers, in fact, this is a plus because by serving
buyers directly, we can also tell about batik to buyers."

PU "To build a brand for Peri Kecil to be different from other Madurese batik, we write from a
simple way, namely by always giving Product Knowledge. Because what we sell is not only the cloth
that is drawn, but there are also their own values and stories contained in each batik motif that is
made, so that is what distinguishes Peri Kecil from other batik shops that can eventually form its own
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brand for Peri Kecil. In addition, it also provides good service to buyers, because in addition to good
goods, of course, the service aspect is very influential as well."

From interviews with informants, it was found that in building relational capital with customers,
Peri Kecil applies product knowledge where in addition to selling written batik, craftsmen also know
and tell the history and meaning of written batik sold, because written batik is not only a motif on
cloth but also an art. The informant's explanation is in line with the explanation by Sawarjuwono et
al (2003) who said that good relations between companies and external parties whether it is
customers, communities, creditors or government or colleagues and relations are relational capital.
Sawarjuwono et al (2003) also added that relational capital is a component of Intellectual Capital
that gives real value to the company. In the context of this study, if the relationship with external
parties built by Little Fairy runs harmoniously, it will have an impact on increased business profits.
3.5 Nature of Intellectual Capital from Batik’s Craftsmen

Nature of Intellectual Capital that exists in intellectual capital is a trait that is owned and forms
intellectual capital in the company. Intellectual capital has its own nature which is the basis for
forming intellectual capital. The importance of knowing the nature of intellectual capital because it
is the basis for knowing and studying intellectual capital owned by the company.

By knowing the nature of Intellectual Capital in batik craftsmen, craftsmen will be better able
to know the existence of intangible assets owned by batik craftsmen and recognize the potential that
exists so that by knowing the potential possessed by batik craftsmen can develop, manage and be
able to make good use of their intellectual capital.

From the results of interviews with Peri Kecil batik craftsmen and Peri Kecil batik business
owners, it can be seen that the Intellectual Capital that exists in Peri Kecil batik craftsmen has an
invisible nature that eventually becomes difficult to assess and also abstract because batik is also a
work of art and is an intangible culture that cannot be measured. This is in accordance with the
opinion of Tai & Chen (2009) which states that:

"In a knowledge era, intellectual capital has become a determinant resource for enterprise to
retain and improve competitive advantage. Because the nature of intellectual capital is abstract,
intangible, and difficult to measure, it becomes a challenge for business managers to evaluate
intellectual capital performance effectively."

4. CONCLUSION

"How to assess the Intellectual Capital in Madura batik craftsmen?" the following are the results
of the research analysis obtained on Madura Small Peri Batik related to the Intellectual Capital
contained therein, there are findings including, Human Capital. In the aspect of craftsmen as strategic
partners, batik craftsmen have been able to act as partners in carrying out business activities. Can
give and receive input and can maintain a good working relationship. However, the licensee does
not know and design the direction of the business outlook in the long term and has not been able to
master online sales in full, and has not been able to carry out tasks effectively and efficiently.

In the aspect of craftsmen as administrative experts, batik craftsmen are able and also manage
shops because it is the craftsmen who are able to tell about the written batik sold, but have not been
able to carry out their duties as administrative experts who manage records.

In the aspect of craftsmen as infrastructure, batik permitters are still unable to implement
strategies in carrying out production processes and business activities and there are no indicators of
assessing the productivity of craftsmen.

In the aspect of craftsmen as agents of change, craftsmen have been able to make changes
in the production of written batik with innovation and always learn and understand what the market
is interested in.

The Structural Capital, owned by Peri Kecil as a support for batik craftsman activities has not
been managed optimally because the procedures for supporting business operational activities have
not been implemented.

In Relational Capital, to build relationships with customers, craftsmen apply product knowledge
where in addition to selling written batik, craftsmen also know and tell the history and meaning of
written batik sold.
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Then the interview data is processed to determine the exact amount of value and as an
affirmation of the results of existing qualitative data with the following results. Intellectual Capital in
Peri Kecil batik craftsmen is dominated by Human Capital with a large index of 50.6%, then Relational
Capital with a large index of 25.5%, and after that, Structural Capital with a large index of 23.6%. So
it can be known that Human Capital in Peri Kecil can be said to be lifeblood in the operational
activities of Peri Kecil batik craftsmen because the results show the magnitude of the numbers
produced and the lowest Structural Capital which in the field results have not been processed and
utilized optimally, and for Relational Capital ranks second largest in Peri Kecil because Peri Kecil
applies service that is not half-hearted, provides friendly and detailed service and the existence of
after-sales service that distinguishes from competitors. With the conclusion as above, the results of
this study have answered the following problem formulation "How to assess the Intellectual Capital
in Madura batik craftsmen?" because it is strengthened by the results of quantification of values to
determine the value of each key component of IC in Peri Kecil.

REFERENCES

Andriessen, D. (2005). Making Profit from Intellectual Capital. Intellectual Capital Conference.

Arraniri, 1. (2020). Identifikasi Business Performance UKM dengan Skema Klasifikasi Intellectual
Capital. Jurnal llmiah Administrasi Bisnis dan Inovasi— Vol. 4 No. 1., 17-29.

Astuti, P. (2004). Hubungan Intellectual Capital dan Business Performance. Program pasca Sarjana
Universitas, 1-159.

Auliyah, R., Herawati, N., & Rimawati, Y. (2015). Mengungkap Fenomena Kiat Kreatif UMKM
"Bungkoh batik Peri Kecil* dalam Persaingan MEA. Prosiding Seminar Nasional 4th UNS
SME’s Summit & Awards , 168-175.

Batubara , M. S., & Samsuddin. (2017). IDENTIFIKASI PENGELOLAAN KOMPETENSI BERBASIS
INTELLECTUAL CAPITAL PADA PERGURUAN TINGGI DI INDONESIA. SNCP 1, 14-28.

Boekestein, B. (2006). The Relation Between Intellectual Capital and Intangible Assets of
Pharmaceutical Companies. Journal of Intellectual Capital, 241-253.

Bontis, N., Keow, W., & Richardson, S. (2000). Intellectual Capital and Business Performance in
Malaysian Industries. Journal of Intellectual Capital, 85-100.

Brooking, A. (1998). Intellectual Capital: Core Assets for the Third Millenium Enterprise . London:
Thomson Business Press.

Bukh, P. N. (2003). The Relevance of Intellectual Capital Disclosure . Accounting, Auditing &
Accountability Journal , 49-56.

Chen , M.-C., Bontis , N., Wu, S., Cheng, S.-J., & Hwang, Y. (2005). An Empirical Investigation of
the Relationship Between Intellectual Capital and Firm's Market Value and Financial
Performance. Journal of Intellectual Capital, 159-176.

Edvinsson, L., & Malone, M. (1997). Intellectual Capital: Realizing Your Company's True Value by
Finding Its Hidden Brainpower. New York: HarperCollins.

Gogan, L. M., Artene, A., Sarca, |., & Draghici, A. (2016). The Impact of Intellectual Capital on
Organizational Performance. Procedia-Social and Behavioral Sciences, 194-202.

Hamidah, H., Sari, D. P., & Mardiyati, U. (2014). Pengaruh Intellectual Capital terhadap Kinerja
Keuangan pada Bank Go Public yang Terdaftar di Bursa Efek Indonesia (BEI) Tahun 2009-
2012. JRMSI-Jurnal Riset Manajemen Sains Indonesia 5(2), 186-203.

Hermawan, S. (2020). MONOGRAF: PENGUKURAN KINERJA KEUANGAN DAN PERAN
INTELLECTUAL CAPITAL. Sidoarjo: Indomedia Pustaka.

Hermawan, S., & Herlina, S. (2013). Studi Intepretif Identifikasi dan Interaksi Intellectual Capital
terhadap Kinerja Perusahaan. Jurnal Reviu Akuntansi dan Keuangan, 335-347.

Jacub, J. O. (2012). Pengaruh Intellectual Capital dan Pengungkapannya terhadap Nilai Perusahaan
(Studi Empiris pada Perusahaan Farmasi di BEI). Jurnal llmiah Mahasiswa Akuntansi, 96-
100.

Kehelwalatenna , S., & Gunaratne, P. (2010). The Impact of Intellectual Capital on the Firm
Performance and Investor response: An Empirical Study of Selected Sectors in Colombo
Stock Exchange. ICBI, 1-23.

ProBisnis, Vol.14, No. 2 April 2023: pp 260-269



ProBisnis : Jurnal Manajemen ISSN 2086-7654 a 269

Marr, B., & Moustaghfir, K. (2005). Defining Intellectual Capital: A Three-Dimensional Approach.
Management Decision, 1114-1128.
Moleong, Lexy, 2017. Metodologi Penelitian Kualitatif. Bandung: PT. Rosda Karya.
Mouritsen, J., Larsen, H. T., & Bukh, P. N. (2001). Valuing the Future: Intellectual Capital
Supplements at Skandia . Accounting, Auditing & Accountability Journal, 399-422.
Mouritsen, J., Larsen, H., & Bukh, P. (2001). Intellectual Capital and the 'Capable Firm' Narrating,
Visualising and Numbering for Managing Knowledge. Accounting, Organizations and
Society, 735-762.

Mulyani, S., & Nurhidayati, A. (2016). Pengaruh Intellectual Capital, Komitmen Organisasional dan
Kepuasan Kerja terhadap Kinerja Karyawan (Studi Kasus pada CV Karya Mina Putra Divisi
Kayu Rembang). Potensio, 74-85.

Oliveras, E., Gowthorpe, C., Kasperskaya, Y., & Perramon, J. (2008). Reporting Intellectual Capaital
in Spain. Corporate Communications: An International Journal, 168-181.

Petty, R., & Guthrie, J. (2000). Intellectual Capital Literature Review. Journal of Intellectual Capital,
155-176.

Ritonga, Z. (2019). Analisis Pengaruh Human Capital terhadap Kinerja Karyawan pada PT. Mustika
Asahan Jaya. ECOBISMA (Jurnal Ekonomi, Bisnis dan Manajemen), 23-28.

Roos, G., & Roos, J. (1997). Measuring Your Company's Intellectual Performance. Long Range
Planning, 413-426.

Sawarjuwono, T., & Kadir, A. P. (2003). Intellectual Capital: Perlakuan, Pengukuran dan Pelaporan
(Sebuah Lybrary Research). Jurnal Akuntansi dan Keuangan, 35-57.

Sukarno, G., Wigati, W. R., Irbayuni, S., & Fitriyah, M. A. (2018). PEMETAAN INTELLECTUAL
CAPITAL INDUSTRI KREATIF DI JAWA TIMUR. Fokus Ekonomi, 369-394.

Sugiyono, (2015). Metode Penelitian Kuantitatif, Kualitatif dan R & D,.  Bandung : Alfabeta

Sunur, A. (2016). Pengaruh Intellectual Capital terhadap Kinerja Keuangan melalui Innovatif
Capability pada Hotel dan Restoran di Surabaya. Bussines Accounting Review, 397-408.

Ulum, 1. (2009). Intellectual Capital Konsep dan Kajian Empiris. Yogyakarta: Graha limu.

Ulum, . (2017). Intellectual Capital: Model Pengukuran, Framework Pengukuran & Kinerja
Organisasi. Malang: Universitas Muhammadiyah Malang.

Wang, W.-Y., Chang, C., Bontis , N., & Wu, S. (2005). Intellectual Capital and Performance in Causal
Models. Journal of Intellectual Capital, 222-236.
Widyaningdyah, A. U. (2014). Intellectual Capital: Sebuah Konsep Kontemporer dan Arah
Perkembangan Riset Empirisnya. The 7th NCFB and Doctoral Collaquium, 17-30.
Wirawan, S. (2017). Pengaruh Human Capital, Structural Capital, dan Customer Capital terhadap
Kinerja Perusahaan Daerah Air Minum (Pdam) di Kabupaten Tabalong. Jurnal PubBis, 387-
404.

Yuliana, I. F. (2017). MENGUNGKAP PRAKTIK INTELLECTUAL CAPITAL (Semi Biografi Kepala
Dinas Pendapatan Daerah Kota Madiun). 11-157.

Citra Nurhayati, How to Measure Intellectual Capital? (Case Study in Peri Kecil Batik Madura)



